AAUW California
Technology Peer Group

Email Platform Comparison



Agenda

e Welcome

* Email Management - Sandi Gabe, AAUW California Director,
Communication, Finance Officer/Web Manager (Mariposa)

* Email Comparison
* Vertical Response - Heidi Scott, Web Manager (Marin)

* Constant Contact - Karen Dennis, President/Newsletter
Editor (Laguna Beach)

* MailChimp - Beth Chodak, Webmaster/Newsletter
Editor (Bakersfield)
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Email Irritants

* |t went into the black
hole
* Did they get it?
* Did they read it?
* Did they act?

* Maintaining the list

There are tools that can help!
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Making Email Work Better

Get Keep
_ , Call to
thel'r thEI!’ action
attention attention
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Which Email Would You Open?

AAUW April Program “Do you have your Home
Announcement Tour Tickets?”
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Get Their Attention

* Keep it short

* Take out anything spammy

* Ask a question

*Include a deadline

* Give a command

* Add a list

* Make an announcement

* Make it funny

* Resend to those who didn’t open it
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Which Would You Read?



Keep Their Attention

* Short: Keep important info “above the fold”
* Don't Copy and Paste from Word

* Use Bold Tags, Font Colors and Font Sizes

* Underline Links

* Use Headlines

* Small Text Blocks

* Readable Font

*2 Columns
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Call to Action
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There are Better Ways

* Know when their email address is incorrect
* Let them sign up for or opt out of your list
* Segment Members vs Supporters

* Use cool designs

* Resend messages to a specific population

* Track your success over time
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What Should | Track?

You or your team should be keeping track of 4 key

email marketing metrics:

1. How many people open your emails
2. How many people click on a link inside your emails
3. How many people unsubscribe

4. How many people complain
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What is the Average Email Open Rate?

Across all industries, the average open rate for the second
quarter of 2016 was 25%, according to Experian’s benchmark
report. However, the more accurate answer really depends
on your industry.

Industry Open Rate Click Through Rate
Non-Profit 24.88% 2.81%
Civic Social
Memberships 24.38% 8.57%
(groups)
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http://www.experian.com/marketing-services/email-benchmark-q1-2016.html
http://www.experian.com/marketing-services/email-benchmark-q1-2016.html

Mariposa Experience
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AAUW California Experience
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Comparison

Constant
Contact

Mailchimp

Vertical
Response

Annual Plans X - X
Free Plan X X
Free Trial X X
Image Library X X X
Unlimited Emails X X @ $11amo
Custom Autoresponders X X X
Email Templates X X X
Tracking X X X
Chat Support X X X
24/7 Phone Support weekdays
Multiple Users X X X
Gmail Import X X X
Sign-Up Forms X X X
Google Analytics X X X
User Segments X X X
Is there a limit to number of emails that can be
sent per month? unlimited 12,000 4000
Is there a limit to number of people on the email | $20 up to 500 $0/300
list? $40 501-2500 2,000 $11/500
$11/ unlimited
How much do you pay per month? $40 SO emails
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Two Ways to Use Email Tools

* Create your newsletter in the tool
e Attach the newsletter to the tool
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Vertical Response

Why did you choose the tool?

VR was the best available at that time 5-6 years ago. We are considering MailChimp currently as it's free
(we now pay $11) and has improved a lot since we went with VR. VR does have a free version, but it lacks

the analytical features and there have been other problems.
Example

What is the best feature or outcome?

Emails look professional, and the tool is intuitive as a writing application.

What is the biggest challenge?

* It can be difficult to use.

* |t won’t distribute to AOL accounts (10%) and a couple of others and members who unsubscribe
(intentionally or unintentionally) do not receive the newsletter.requiring the editor to send it to her own
account and then forward it

* It's difficult to convert to a usable PDF format requiring copying and pasting items from the newsletter
into a Word document, adding the photos etc, and printing out for the several hard copies that must be
mailed

Would you recommend it?

Qualified yes.
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http://hosted.verticalresponse.com/721677/a68fb1492c/280977421/01162ca23f/

Vertical Response Demo
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http://www.youtube.com/watch?v=pww0hjIl1jI

Constant Contact

Why did you choose the tool?

Recommendation of Webmaster. Cost was shared by 3 customers.

What is the best feature or outcome?

* Easy to set up, flexible templates, and a Library for Images

* Can send our eblast reminders or program changes in 5 minutes or less

* Has Reporting capabilities, such as compiling an opening rate, and is in real time

* No limit on number of messages per month

* Reports can be in graph form if desired

* Has unused donation capabilities, (part of “Plus” — a higher priced Constant Contact package.)

* We use it to send out our ballots for voting, but actually use a Form application for the slate of
officers information

What is the biggest challenge?

Price

Would you recommend it?

Yes, except for price
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Constant Contact Example Email
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Constant Contact Demo
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http://www.youtube.com/watch?v=5jJGvsn5T1c

MailChimp

Why did you choose the tool?

It was already in use when | became newsletter editor and | haven't had any reason to change

What is the best feature or outcome?

Being able to see if someone has received the newsletter. Sometimes a member will have trouble viewing the
newsletter and think she isn't receiving it. Being able to see that she did in fact receive it (and sometimes that she
opened it) helps me troubleshoot the problem (usually user error)

What is the biggest challenge?

Getting people to open the newsletter. | try to make it clear what it is and who it is from (AAUW Bakersfield), but
members still overlook it or think it's coming from National

Would you recommend it?

Sure. It's fairly easy to use; | got no training when | took over the position and was able to figure out how to use it. And
it's free, which is great for our branch
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Mailchimp Example Email
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Mailchimp Demo
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http://www.youtube.com/watch?v=ZIHku8K_0I8

Mailchimp vs. Constant Contact
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Mailchimp vs. Constant Contact
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Mailchimp vs. Constant Contact
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Mailchimp vs. Constant Contact
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Mailchimp vs. Constant Contact
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Our Next Meeting

April -No meeting.

We'll be at the AAUW California
Convention!

May - 31st, 6:30 pm
Newsletter Tools

* InDesign — Karen Dennis (Laguna Beach), Jim
Doty (Alhambra)

* Publisher — Maddie Brown (Mariposa)

* Pages— Carolee Focht (Westminster-Fountain
Valley — Huntington Beach)
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Resources

 PC Magazine Comparison and reviews
* https://www.pcmag.com/article2/0,2817,2453354,00.as
* The Perfect Subject Line: These 18 Tricks Will Help You Nail It
e https://www.bitcatcha.com/blog/2017/perfect-email-subject-line-tricks/
e 11 Reasons Why Your Emails Go in the Spam Box (and How to Make Sure
They Don’t)
e https://optinmonster.com/11-reasons-why-your-emails-go-in-the-spam-
box-and-how-to-make-sure-they-dont/
 What’s a Good Email Open Rate and How You Can Improve Yours
* https://optinmonster.com/whats-a-good-email-open-rate-and-how-you-
can-improve-yours/
* https://content.myemma.com/blog/whats-a-good-email-open-rate
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