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FACEBOOK/Instagram/Twitter

Reminder: Do not post

«  Anything endorsing a political party or political candidate. AAUW is legally nonpartisan and cannot support or
endorse any candidate or party.

* Anything that could be offensive on the basis of race, creed, sexual orientation, gender identity, national origin,
religion, disability, age, or any similar grounds.

*  Anything that is not in line with AAUW'’s mission.



http://www.aauw-ca.org/index.cfm
http://www.aauw-ca.org/index.cfm

Most popular social networks worldwide as of October 2019, ranked by number of
active users (in millions)

Social Media

Where to
Spend Your
Time




Platform

Focus

Instagram is dedicated
mainly to pictures

Facebook is inclined towards
recent updates.

Facebook encourages users
to share fun elements

Twitter is more about
sharing serious elements
such as news.



Facebook has universal
appeal and is the most
popular social network
among middle-aged (in
internet terms) users.

Twitter's audience skews
younger than Facebook's and
is primarily a source for
news.

Instagram's users tend to be
very young—in their teens
and twenties—and very
active and loyal.



Use of different online platforms by demographic groups

% of U.S. adults who say they ever use the following online platforms or messaging apps

YouTube Facebook Instagram Pinterest Linkedin Snapchat Twitler WhatsApp Reddit

U.S. adults 73% 69% 37% 28% 27% 24% 22% 20% 11%
Men 78 63 31 15 29 24 24 21 15
Women 68 75 43 42 24 24 21 19 8
White 71 70 33 33 28 22 21 13 12
Black 77 70 40 27 24 28 24 24 4
Hispanic 78 69 51 22 16 29 25 42 14
Ages 18-29 91 79 67 34 28 62 38 23 22
O S e S 1824 © 7 5 s 17 13 4 20 2
25-29 93 84 57 28 44 47 31 28 23
3049 87 79 a7 35 37 25 26 31 14
50-64 70 68 23 27 24 =] 17 16 6
a 65+ 38 486 8 15 11 3 7 3 1
<$30,000 68 69 35 18 10 27 20 19 9
| O O | S ) iy 75 72 39 27 26 26 20 16 10
° $75,000+ 83 74 42 41 49 22 31 25 15
High school or 1 - r
less 64 61 33 19 9 22 i3 18 6
Some college 79 75 37 32 26 29 24 14 14
College+ 80 74 43 38 51 20 32 28 15
Urban 77 73 46 30 33 29 26 24 11
Suburban 74 69 35 30 30 20 22 19 13
Rural 64 66 21 26 10 20 13 10 8

are not shown. Whites and blacks Include only non-Hispanics. Hispanics are of any race.

>0 Survey c¢ cted Jan. 8-Feb

PEW RESEARCH CENTER




Facebook Usage

Facebook usage among key demographics

Gender Age

13-17

18-29 I—

75% 63% 20-45 I

Female Male 50-64 IE—

65+ IEE————

This study dossn't currently include data on non-binary paople.

Location

69%

Suburban

Income Education

phaall 111111111 AR —

ssoc-srasss | ||| 1111111111 72% Some college

$75K
NI 7 coteger

High school degree of less

‘ sproutsocial Sousce: pewrse.ch/2POuyRs

51%
79%
79%
68%
46%

61%

75%

T4%

Roughly three-quarters of Facebook users visit the
site on a daily basis

Among U.S, adults who say they use __, % who use each site ...

SEVE:Z Iat;mes- .i!LI:lnlrnu{t:| ;;m B | cas often :::;,

Facebook 51% 23% 26% T4%
Instagram 42 21 ar &3
Snapchat 46 15 39 61
YouTube 32 ig 44 51
Twitter 25 17 58 a2

Mote: Respondents who did not answer are not shown. “Less often” category

includes users who visit these sites a few times a week, every few weaks or less often.

Source: Survey conducted lan. B-Feb. 7, 2019

PEW RESEARCH CENTER




Instagram and Twitter Usage

Instagram usage among key demographics ’ Twitter usage among key demographics
Gender Age Gender Age
13-17  — 72% 13-177 I 32%
18-20 I 67% \ \ 16-29 I 38%
43% 31% 30-40 E— 47% 21% 24% T — 26%
Female Male 50-64 23% Famais Male 50-64 . 17%
o5+ W 8% e %
This stucy doesn't eurrently nclude data en non-binary poapla. s shudy dossnlt Surrensy Incuds deta sn nan-binary peesls.
Locatlon Location
" N
i G By . = 9
’ — N 26% 22% 13%
46% 35% 21% Urban Sabortan Bura
Urban Suburban Rural
Income Education
Income Education = $30K | | | | | 20% High schaol degres of lass. 13%
<ga0k ”III” 35% High school degree o less 33% —
—— saok-srazes | || || 20% Some college 24%
$30K-$74.999 39% Some college 37% —
i il 11111 e T - s2%
el L1111 az% - a3 —
I

‘ sproutsocial Source: pewTsr chPOURRS



Integration?

Can Schedule :
Automatically
Have to “Share” ‘

FOLLOW ON




Facebook

Setup

eral

* Page Info

Manage Instagram on Facebook

cN mo

Instagram Account Details

Basic Information

Mame AAUW California

Usemame aauwca

Website http-ifwviv_aauw-ca.orgl

Bio Empowering women in California.
Business

Business Contact Information Sync Information

Emai office@aauw-ca.org

Phone Number

Address

CityTown

Private Information

Emai office@aauw-ca.org

Gender Mot Specified

AAUTDY

e




Facebook/

Instagram
Configuration

Connect your Instagram account to your Facebook

account.
1. Settings

2. Choose Instagram setting
3. Add your Instagram details

AAUW California

Page  Inbox Manage Jobs

1+ General
# PageInfo
Messaging

28 Templates and Tabs

People and Other Pages

Q

Notifications 8~ insights ~ More +

Page Visibility Page published

Visitor Posts

Post and Story Sharing Post shal

Audience Optimization for
Posts

Messages

Tagging Ability Only peo

Others Tagging this Page

Page Location for Effects

Country Restrictions

Age Restrictions

Preferred Page Audience

Page Moderatio) A orde
Autharizations

P Settom
Branded Conten

Similar Page Suggestions Choose
nstagram 9

Page Updates a 3
Fealured !

W4 Crossposting

Post in Multiple Languages Abillity fo

For information on how to set up a Facebook account: see https://www.aauw-ca.org/establishing-a-facebook-account/

4\_‘ Sandi Home Create g
Eunpo Help +
Edit
Edit
Pag
Manage Instagram on Facebook rj
Instagram Account Details
AsUD
AAUW California w
Usemame aauwca
Website hilp: v aauw-ca.org!

Empoviering women in Califomia

Calegory Business

Sync Information

Emat office@aaun-ca.org

City/Town

Zip Code

Private Information

Emat office@aauv-ca.org

Phone Number

10


https://www.aauw-ca.org/establishing-a-facebook-account/

A Share to Twitter

Complete action using

Qe

Share

Share to Facebook

¢ ‘ Share to Messenger

Sharing via
website

Share via Email

) Copy Link

Cancel

Instagram Setup

e Set up as a business account
* Upload via mobile device only

* Sharing options vary between
mobile and website




Send a tweet Can’t “share” a

1. Enter text EHEEL
2. Upload picture D.ownload
picture
3. Send
* Recreate on
other platform
: N

[ ]
AAUD
Enter text here 0
[witter -

12



Twitter

Tips

Use the right hashtags. If you're not using hashtags, you’re more or less talking to a brick wall. Don’t
let that happen! Avoid creating your own hashtags, since it’s incredibly hard to create hashtags that
take off. Instead, do some research to identify popular hashtags about AAUW’s mission and your
branch’s work. You can also take a look at @AAUW'’s Twitter feed to see which hashtags are popular
and useful. Key hashtags that @AAUW uses are #EqualPay, #TitleIX #womeninSTEM, #AddWomen,
and #LeadHERship. Don’t forget to use local hashtags. For examples, specific hashtags often exist for
state and local elections. Jump onto those existing hashtags to amplify your work and message!

Tweet regularly. Don’t appear inactive! It’s best to tweet not more than once every hour. If you're
just starting off, aim to tweet at least once a day, or about five to 10 times a week. The key is not
falling dormant. To help with the lift, use a free tool like Hootsuite or TweetDeck that allows you to
schedule tweets.

Make it visual. You can get a 150 percent increase in retweets just by attaching images. Try to attach
an image to a tweet whenever possible, even if it means shortening your word count. Remember to

snap photos at your events, and tweet them live. Don’t forget that you can always reshare photos or
images from AAUW'’s Facebook Photo Album.

Perform direct outreach to key influencer groups. Social media is all about interaction. If you follow
an account, that user will receive a notification and will likely follow you back. Follow, follow, follow!
It’s also important to reach out to these accounts directly about your work. The goal, of course, is for
them to engage and share your message.

Community collaborators. Tap into the right audiences! Be sure to follow your local community
groups (college campuses, high schools, nonprofits, women'’s professional groups, etc.), and reach
out them with links and information about relevant events and programming. Don’t be shy!

It’s highly effective to ask accounts to retweet your links. Retweets help your message reach entirely
new networks, so the payoff is invaluable.

Members of the media. Find the Twitter accounts for local journalist and bloggers, and tweet them
links to your events, announcements, or press releases. Many journalists list their Twitter handles in
their bylines, or you can Google the journalist’s name and the word “Twitter” to find it.

Elected officials. Twitter is a great way to interact directly with elected officials, who are often

highly active on the platform. Working on a petition, pushing for legislative action, or looking to
thank a politician for her or his vote? Tweet the official with your message! You can also write a
sample tweet and encourage your followers to tweet the link or message to the elected official.

Spread the word about your work and programming. Just as with Facebook (and any other social
media outlet), you always want to direct users to visit content on your own website or content that
is about your branch’s work. Tweet links to your events, announcements, and press releases. You
can also tweet articles that mention your branch or quote your members. Tweet links to AAUW’s
articles, events, positions on priority issues, and more.

Source: https://www.aauw.org/resource/social-media-handbook/ 13



http://mashable.com/2013/10/08/what-is-hashtag/#.WJ2kmrGHuqV
http://sproutsocial.com/insights/twitter-hashtags/
http://www.twitter/aauw
https://hootsuite.com/
https://about.twitter.com/
http://www.socialmediaexaminer.com/twitter-tactics-to-increase-engagement/'
https://www.facebook.com/AAUW.National/photos
http://blog.hubspot.com/blog/tabid/6307/bid/14982/New-Data-Proves-Please-ReTweet-Generates-4x-More-ReTweets-Data.aspx
https://www.aauw.org/resource/how-to-work-with-the-media/
https://www.aauw.org/resource/social-media-handbook/

Confused?

Wondering
Where to
Post?

14



Another Option

Use an integrator to post to
several accounts at once.

Hootsuite vs Buffer: /hitps://zapier.com/blog/hootsuite-vs-buffer

15



https://zapier.com/blog/hootsuite-vs-buffer/
https://zapier.com/blog/hootsuite-vs-buffer

-ree Accou
Pros and Co

+Set up a
posting
schedule and
forget it

+ Post up to 10
posts at a time

+ Cleaner
dashboard

- Can’t schedule
more than 10
posts at a time




s
=

~\ Publish e Reply » Analyze

- - o

Mo AAUW_CA 0 What would e 1o share?
-0 K ould you like to s

® .. aauwca ﬂ 0

-0

Today JANUARY 21

733 AM

5:09 PM

TomOrrow JANUARY 22
7:33 AM
5:09 PM
Thursday JanUARY 23
7:33 AM
5:09 PM
Friday January 24

7:33 AM

5:09 PM

Manage Social Accounts

W N

Listing of your
attached accounts
Post from dashboard
Automatically
scheduled times can
be set up by day.

17




o AAUW California marches in Women's March! o @

Share Now

Schedule Post

1. Dashboard of your attached accounts
2. Post from dashboard 18



= buffer

1. Enter text
o 2. Upload image
o AAUW California marches in Women's March! o @ 3 SChedUIG or Share

now

Share Now

Schedule Post

19




+ Schedule
posts at a
specific time

+ Post up to 30
posts at a time

+ Dashboard has

more features

-~ Automatic

-ree Accod scheduling is a

premium

Pros and Co feature




{ Hootsuite"

¥®m Streams

My Posts & Mentions x

(J v | +AddStream  + Add Social Network

o [ImE=r

N Q
=E=

My Posts zzuica (o B

'{‘ My Posts AL a oQ:

Add a stream -

® AAUW California @
- e w
AAUW California joins the Women's March!

(G

@ AAUW California
- Mar29,2010
Women are the real architects of society.

Harriet Beecher Stowe

#empower #educatiol

ass® AAUW California
- @ justnow

AAUW California joins the Women's March!

Boost Post

°
— a
asu® AAUW California
@ 12hours ago
AAUW California shared a post.

°
ot (o]

Networks Apps

Amanda Aronczyk @
033 Manhattan

Check it out, @NPR is hiring its first supervising editor to lead
climate change coverage @b € enNYC
npr.org/sections/publi

AAUW_CA

rese  PBS NewsHour
ok @]

WATCH LIVE: Congressional Democrats issue remarks ahead of
Trump impeachment trial twitter.com/i/broadcasts/1

1. Dashboard of your attached accounts
2. Post from dashboard

21




{ Hootsuite"

New Post: ol Feedback _ X
v e 1. Choose accounts
P AAUW Galifornia X () aauwca X W AAUW.CA X r| n Feeehook foee 2 . Enter teXt .
T Text Fli9s0 @2160 W 240 ‘1'? fr[ o 3 . U pload med Ia.
| it B e vw—— 4. Choose when to

AAUW California joins the Women's March! e |

post

January 2020

we Th

Tu

Open Media Library

. Timeline Photos ~

women march 2020.jpg

Timeline Photos

AAUW California Conven...

Edit Image Edit Image Details
AAUW California Conven...
2 Select files to upload & Browse your media [] Promote this post
GMT-08 America/los_Angeles AAUW california Sat afte...
1 vour Facebook image will go to: Timeline Photos v Done o Location AAUW cCalifornia State C... d
—— No Locations applied.

Facebook Audience Restrictions Add

0 M schedule for later

No Targeting applied. 2 2




